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Affinity Sutton 

A business for social purpose 

 

 

 

 

 

 

 

 



Why digital inclusion? 

• one part of our overall programme 

• an enabling tool – jobs and training, welfare reform, 
poverty premium, education (homework), health 
(loneliness, shopping) 

• a business benefit – channel shift 



‘Get Connected’  

• ‘Race Online’ pledge, branded offer 

• ‘Get on-line’ week 

• ‘GuideLine’ support 

• Low cost computer offer 

• Refurbished Community hubs 

• BBC ‘First Click’ sessions 

• Digital Champions programme 

 

 



Progress 
 

 

 

 

• 57% 2011, 69% 2012 (80% UK) 

 



Channel shift 

Traffic to self-service toolbox has increased 73% 



Upping our game 

  

Are you an IT Rex? 





Upgraded support 

• National low cost computer offer 

• IT access in ‘LiveSmart’ sheltered schemes 

• Welfare reform - targeted support 

• Work Programme 

• E-learning programme 

• Call centre signposts ‘UK on-line’ centres 

• Greater use of social media  



Engagement – pop up cafes etc. 

 

12 week learning programme 

 

Champions identified and recruited 

 

On-line digital champion training programme 

 

On-line champion community – moodle 

 

Recognition & reward - grants 

 

Progress to level 2 ITQ & W Reform champs 

 

Evaluation 



Linking to FI, RI and R2W 



Challenges 

• Supply side - fixed phone line costs, role of 
smartphones/tv’s, keeping pace with technology, scaling 
local ‘wi-fi’ solutions 

• Demand side – finding the ‘hook’, supporting lifestyle 
choices, leveraging our own resources eg. mobile working, 
driving channel shift 

• http://www.affinitysutton.com/existing_residents/advice_and_support/get_

connected.aspx 

 


